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Check The Exec: 
A Campaign to Defend the Constitution
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GOAL: 
Launch a new multi-pronged campaign to emphasize the importance of Article I and warn of executive 
overreach. The campaign will call on Congress to exert its constitutional authority. 

AUDIENCE: 
● PRIMARY: Key members of Congress on Judiciary, Oversight, Finance, Homeland Security, and 

Intelligence Committees.
● SECONDARY: Political influencers, media, and bipartisan power players who shape legislative 

momentum.

MESSAGING FRAMEWORK:
● The framers of our Constitution, in their wisdom, established three distinct branches of government, each 

serving as a check on the others. They understood that unchecked power, no matter its source, poses a 

fundamental threat to liberty. 

● Congress cannot relinquish the power granted to it by the Constitution. Our elected representatives must 

provide oversight and retain their power of the purse. 

● If Congress fails to do their job, it risks  becoming nothing more than a ceremonial body, debating policies it no 

longer has the power to enforce. This is an immediate threat to our constitutional order.
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OVERALL TIMELINE
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SPRINT ONE: 
Launched in March 2025 with a full-page Wall Street Journal ad to drive 
traffic to our campaign microsite: www.CheckTheExec.com. The site featured 
a letter signed by over 60 bipartisan former members of congress calling on 
current members to uphold their constitutional authority, and a petition to 
generate similar grassroots pressure. 

We complemented these efforts with an organic social media push and 
grassroots email campaign to bolster the public’s understanding of checks 
and balances.

http://www.checktheexec.com
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SPRINT TWO:
In June, we leveraged growing grassroots momentum around the No 
Kings protests to launch our “Oath” campaign with partners. 

This campaign sprint featured mobile billboards on the Hill and in four 
key districts, along with a 15-second geofenced ad targeting specific 
members of Congress. 

We hosted a training for grassroots activists and offered toolkits with 
printable posters for people to use at marches in their communities. 

Finally, we did an earned media push in outlets popular with Hill 
audiences. 
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SPRINT THREE:
On Constitution Day, September 17, we 
released the “We the People” Playbook: six 
policy solutions that would strengthen 
Article I of the Constitution. 

We developed a short animation to raise 
awareness about the problem and engaged 
influencers popular with center-right 
audiences to  promote our policy 
framework. 

In addition, we released public opinion 
polling that showed growing bipartisan 
concern about the consolidation of power 
in the executive branch. 

We extended this effort with an opinion 
piece series focusing on each policy 
solution.
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PAID CAMPAIGN METRICS
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ADDITIONAL METRICS

● 30+ meetings with Republican Congressional offices to share the playbook

● 200K+ engagements with playbook content

● 2M+  views of campaign-related content

● 6 events in key states and online

● 65K+ online grassroots actions taken through petitions, letters, and calls to 
Congress


